Stefan?é Marrone

The Social Q/
Media Butterfly

Instead Of

“We are pleased to be ranked band 1in New York
Real Estate for the fifth consecutive year by
Chambers USA...”

Try This

“It takes a village - collaboration, organization
and teamwork are essential especially when
remotely working on several of the biggest
commercial real estate deals shaping NYC's
skyline. Our team did just that in 2021...”
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Media Butterfly

Instead Of

“We are pleased to be ranked band 1in New York
Real Estate for the fifth consecutive year by
Chambers USA..."

Try This

"The New York commercial real estate market
has shown no sign of slowing down. Our lawyers
have been helping clients reshape the Big
Apple’s skyline on several major deals in 2021,
including...”
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Media Butterfly

Instead Of

“l am honored to be ranked band 1in New York Real
Estate for the fifth consecutive year by Chambers
USA.."”

Try This

"Since | was a kid | always was fascinated by NYC
skycrapers, but it wasn’t until | went to law school
that | realized | could combine my love for real
estate with the law. Fast forward 20 years later and
a lot of hard work and late nights, | can’t believe |
am in the company of such great lawyers | once
looked up to...”
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The Social Q/
Media Butterfly

Instead Of

“l am honored to be ranked band 1in New York Real
Estate for the fifth consecutive year by Chambers
USA..."

Try This

“When | joined X firm in 2001 as a first-year
associate, | never imagined that | would have the
opportunity to work on deals that are literally
shaping NYC's skyline, but with the guidance of my
mentors (tag them) and the herculean efforts of
the team that has worked alongside me on X
client’s work over the years, it happened.”
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Try This

You can still promote yourself, your company
and your good nhews— it’s just about reframing it
and storytelling.

Make your posts about your clients/target
audience NOT you.

Think show versus tell.
Always put your clients first.

Ask yourself why should they care about reading
the post? What's in it for them?

Write it with them at the focus and give value.



